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CHAPTER 5
FINDINGS, CONCLUSIONS ANp SUGGESTIONS

petition has increased with the globalization and a detaj] understand
standing is mandat,
ry

to investigate the impact of
organized retail oyglets the

nt to other citjes.

The com
r each once of us to select the stores from »an attempt is made

oy limited to a particular city but can be helpful to a large exte

5.D emographic Profile.

5.1.41% of the male respondents are in the disposable income group of Rs3000,followed by 33%
of the male respondents are in the disposable income group of Rs 1001 to 2000,followed by 21%
of the male respondents is in the disposable income group of below Rs 1000 and male

respondents is in the disposable income group of Rs.2001 to 3000,

5.2.46% of the female respondents is in the disposable income group of Rs 2001 to 3000,
followed by 25% female respondents is in the disposable income group of below Rs 1000,
followed by 16 % of the female respondents is in the disposable income group of Rs 3000 and 12
% of the female respondents is in the disposable income group of Rs.1001 to 2000.In ordef to

understand whether disposable income is independent of gender, the 2 test is conducted.

Disposable Income is found to dependent of the Gender.

5.3 43% of the female respondents having secondary education is in the disposable income
group of below Rs 1000, followed by 37% of the female respondents having secondary

education is in the disposable income group of Rs 2001-3000, followed by 13% of the female
-2000

respondents having secondary education is in the disposable income group of Rs 1001
able income

and 7.35% of the female respondents having secondary education is in the dispos

group of above Rs 3000.

duates is
10012000, followed by 28% of the female respondents are gradud

re graduates are
income group of Rs 3000, followed by 20% of the female respondents those are &
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