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ABSTRACT: o
Retailing in India is increasing with q
rowth due to the rise and improvemen; of Seveﬁrf;mendous
mainly, income dynamics, Iiteracyrate,easy aCCessa tfactor.s-
shopping lifestyle, health consciousness, migrationo online
opulation from rural to urban greqs and the incrOf the
educated middle-income groups and women empowerm easing
The main objective of this paper is to stratee",t.
analyze the Indian retail industry by reviewing d'}gflecraell};
groups.The study represents that infrastructure, economr;c s
growth and changing demographics of consumers gre the
major contributors of organized retaqil in India. The location of
the retg;l i}f‘;r fi; asrti(;':l :: at'}"z? CGO:S;?::P::ferences,salespromotzon perceptions and adequate services are
iZZ;erissucceSS. g e efficacy of retail business and are Important factors for
KEYWORDS: Consumer behaviour, Distribution, retailing, stores, technological development.
1.INTRODUCTION : Artificial Intelligence powered | investment has opened the doors
Retailing is supplying the right | solutions can help retailers | for big investors and global
kind of product at the right time | combat fierce competition.121.4 | brands like IKEA and Walmart
and the right price in smaller | cr is the sales from it.The Indian | will not only bring better
volume with greater variety. | retail market has around 14 | technology and wide range of
There are different factors | million outlets , (Sinha and | products but also will create a
which has kept the sector | Uniyal, 2007). As India is the healthy ~ competition and
growing like foreign direct [ second  highest  populated environment Wlthff ‘ hugi
investment, ~ economicgrowth, | country in the world, the | agricultural sector ote;:;‘é‘ :;m
urbanization, government | consumption and usage of goods ?‘b““d"_‘"'ce ot m‘f’.,“l‘;:m‘ et
policies, technological | or the demand is huge for goods Pmd““_ ‘“r‘(‘)ld‘l‘l‘:;‘m
development and | and services. It provides largeslt ?Bﬁ:t:‘r:] Sr S ohendlbus [ dynamic
entrepreneurship skills, from | source of employment. Grow\t: a‘nd— S paddbld Wit 2
buY-anywhere, fulfil-anywhere | of real-estate and lmpro\ﬁmigq significant and associated with
Supply chain management and | in infrastructure also we L(r)rl:en} b decision making shall be
'ecommendations that produce | the competition, .the gove:n fiscussed, it s important so that
Amazon-like experiences, allowing the foreign direc
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Is: 3
S 0: the shelyeg of retailers hag become the
: 5 become the
Yy one Company gy offer under anothe
to web hos
although rece
ete with ey

ontribute p

integral part of
I company’s brand,
itioned as lower cost
ntly some private label brands
sting “name” brands, Organized retail i5
ational brands and private label bhrands

ting, pos

1 40.Consumer: According to Alba o
;nern towards online shopping (spec
\ n;dia is dependent upon its Popularity,

amira and Samuel
ially in case of flipk
brand image, uniq

1.41.FMCG and Employment: According to Amandeep (2011) India's FMCG sector is the
sector in the economy and.creates employment for more thap three million people in
activities. Its principal constituents are Household Care, Personal Care and Food & Be

| 1,42.Buying Behaviour: Bobby and Vishp viour of Nepali

- teenagers towards mobile phones between rural and rural teenagers of Nepal. The aspects
of buying behaviour assessed were choice of brand, s i

(2014) the consumers buying behavigyrs)
art.com users in Lucknow city), Thesuccess in
ue, fair policies, and its customer relations etc

fourth largest

downstream
verages.

i haviour: Gopinat (2011) investigated men’s perception in buying decisions on branded
ll.l‘iil?t.sBilrlly';‘lilrgul(?l‘lzirappalli distl:'ict. There is a need to understand t.he eme_rging markets gnd cons}f'm:}fl
B become a big challenge for the corporate world especially in creating and managing a power
i ecg developing a powerful brand corporate can establish brand equity and th‘e equity assx:s;.s
brand: ) eie Iz)f ways to manage competition and to maintain market share. Branding is one pf the
2::5‘: :)I;):r‘;i;vezodest tools. And it is a challenging task for the marketer to nurture a brand into a
strong, profitable brand.

FINDINGS AND CONCLUS]ONS: onomies, where every week there is a product launch, thehlife Scc:;s:
In a world ofdevelopm]g icofprod“ét variety, is available, applicaFions are us'ed'forst nfaikets fo;
T b.ec.ome Sh; l;tl'la(t) the preferences and perceptions are different mh"lrcl};fou»r e’
s s 1 8 doun But still there is every opportunity available to a ions are surviving. No
different goods and services. Bu hannel .Both click and brick type of institut i ine
has completely replaced another c tal pattern of consumer has similar bu_ymgn: ivessdiaiow
Matter where they are , tl(\je 32?::l$1akinl; processbut the behaviour is differen g
Same steps in consume de
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